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 Rapidly rising enrollment has for-profit colleges
expanding at a brisk pace, even as concerns
mount over recruiting practices, tuition costs and
students' ability to repay loans.

A number of institutions are looking to either
establish a presence or expand their operations
in the Denver market. Some are adding office
space as their online programs grow, while
others are building out classroom space to
accommodate students in a more traditional
learning environment.

Those looking for space in the Denver region
include Lincoln Technical Institute, Rasmussen
Inc., Everest College and Education Sales
Management.

"The for-profit education sector has been
growing for a while, but it's just become bigger,"

 said Jim McGrath, senior vice president and
branch manager of Studley, who has represented
several education companies, including Lincoln.
"There are just more of these for-profit private
schools out there. It's happening all over the
country, not just in Denver. Denver's a good
market for them. We have a young population
and a lot of people are looking to better their
lives."

Between 1998 and 2008, enrollment at higher-
education institutions increased 31 percent, to
19.6 million students, according to a report by
the U.S. Senate Health, Education, Labor and
Pensions Committee. For-profit schools have
grown much faster, 225 percent over the same
period.

There are 14 publicly traded higher-education
companies with a combined enrollment of 1.4
million students, up from eight companies with
199,584 students in 1998, according to the
report. Since 2004, the number of private,
degree-granting institutions has grown from 45
to 76 in Colorado.

The growth has not come without controversy.
For-profit colleges have been criticized for
student achievement and recruitment policies.
The U.S. Senate is seeking rule changes after a
federal investigation found admissions
representatives were deceptive at several for-
profits, including a Texas campus of Denver-
based Westwood College.

After outgrowing its 75,000-square-foot space
on South Monaco Parkway in the Denver Tech
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 Center, Pearson eCollege is moving its 680
employees into 96,027 square feet of office
space at the Streets of Southglenn next month.
The company, which develops online,
personalized learning programs for educational
institutions worldwide, plans to hire at least 100
more people after the move. Positions include
everything from software engineers to sales
consultants.

"Students have been enrolling like crazy in online
programs," said Matt Leavy, chief executive of
eCollege. "We grow about 50 percent a year in
enrollment."

"More streamlined"

Two years ago, Matthew Schnittman left his
executive position at eCollege to start
TopSchool, which provides student information
management systems to postsecondary
institutions. The company has grown to 47
employees and is adding 1,500 square feet to its
existing 4,700-square-foot space at Regency
Office Park in the Tech Center.

"For-profit schools usually grow at an even
greater rate than nonprofit schools," Schnittman
said. "Nonprofits are slower to react to market
dynamics. The decisionmaking process ...
involves more steps and more committees. For
for-profit schools, it's more market focused and
more streamlined."

• In July, Highlands Ranch-based Education Sales
Management said it planned to add about 150
employees to the 650 people who already work

 for the company, which partners with private and
public colleges to outsource admissions,
retention and career-counseling services. The
company is looking for additional office space in
the Denver area, according to people in the real
estate industry.

• Rasmussen recently leased 8,000 square feet
of temporary office space in Glendale for its
Deltak subsidiary. The location is the first in the
region for Deltak, which partners with academic
institutions to create strategic online programs
while providing students greater opportunities to
learn and grow.

"They're evaluating the market to determine its
viability before determining future plans," said
Dann Burke, a broker with Frederick Ross Co.
who assisted the company with its lease.

• New Jersey-based Lincoln Technical Institute is
looking for up to 30,000 square feet of space for
its first office in Colorado, according to people in
the real estate industry. The school, which
operates an automotive training program in
Denver, is part of Lincoln Educational Services
Corp. It offers recent high school graduates and
working adults degree and diploma programs in
five areas: health sciences, automotive
technology, skilled trades, hospitality services
and business and information technology.

The publicly traded company operates 43
campuses in 17 states under six brands: Lincoln
College of Technology, Lincoln Technical
Institute, Nashville Auto-Diesel College,
Southwestern College, Euphoria Institute of
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 Beauty Arts and Sciences and Lincoln College of
New England.

For-profit colleges make good tenants because
they typically operate during off hours, so
parking doesn't become an issue, said Glen
Sibley, president of the Denver development firm
Fleisher Smyth Brokaw.

"They're all geared toward people who are
already working," he said.

The colleges also tend to have good credit, sign
long leases and need little work done to the
space they lease.

"You probably don't want them in true trophy
buildings because you don't want students
showing up in the lobby in Levis," he said. "But
they don't want to pay that kind of rent and they
don't need to."

Margaret Jackson: 303-954-1473 or mjackson@-
denverpost.com
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