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ing golf and bridge all day now.” 
It was through old contacts in the industry 

that they found three hidden casks of aged 
blended whisky in an old dunnage warehouse 
in Auchentoshan, a lowlands town north of 
Glasgow. Not much is known about the 12-year-
old blended Scotch whisky, except that it was 
created in 1972 and then placed in three sherry 
casks and matured for a further 36 years. In 2007, 
it was bottled by hand as The Last Drop with no 
chilling, filtering, dilution or colouring. The offer-
ing, which is aimed at collectors, connoisseurs 
and those looking for a sensational one-off gift, 
is being sold via the trio’s network of contacts in 
the US, Canada, Norway, Spain, England, Ireland, 
Scotland, Hong Kong and Taiwan. “Good brands 
are discovered, not marketed,” says Espey.

Made from around 70 malt whiskies and 12 
grain whiskies, many from distilleries that now 
lie dormant or no longer exist, The Last Drop has 
an alcohol content of 52 per cent and is unri-
valled in richness of character. In fact, there will 
never be another Scotch quite the same, a point 
confirmed by the sign-off for the brand: “Before 
there is no more.” 

Leaving the product in sherry wood for so 
long is unconventional in the Scotch industry 
and has changed the drink entirely. Says Espey, 
“Some people say this is beyond Scotch whisky. I 
was gobsmacked when I first tried it. The texture 
and quality is amazing.” The colour, meanwhile, 
is a deep, warm bronze, darker than one would 
expect, with a pale “green flash” against the light, 
an effect that’s rarely observed when a whisky has 
been in wood a very long time.

Only an auspicious 88 bottles were allocated 
to Crown Wine Cellars (cwc) in Hong Kong. 
It was Espey’s connection with South Africa, 
where he grew up, went to university and first 
started his career in sales and marketing, that led 
him to Greg De’eb, former South African Consul 
General in Hong Kong and now general manager 
of cwc. Says Espey of the working partnership, 
“Crown is a natural fit. It’s unique. Like Scotch 
whisky, it is steeped in history as its location is 
a former World War II bunker. It reflects our 
brand values and I have total faith in Greg De’eb. 
All of our products here will only ever be avail-
able through him.” 

At cwc, The Last Drop was launched via 
a tutored tasting at which other Scotch whis-
kies, such as a Bowmore 16 Year Old, were 

Jim Murray rated it at 96.5, 
putting it in the category  
of whiskies that give us a  
reason to live

W
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probably isn’t 
worth knowing. 
As a director of 

major international whisky companies for nigh 
on 40 years, he has helped create and develop 
many of the world’s most renowned Scotch 
brands, including J&B Rare, Johnnie Walker, 
Dewars, Chivas Regal. He is also the founder 
and former chairman of revered Scotch whisky 
association The Keepers of the Quaich, which 
he describes as his greatest career achievement: 
“It’s non-profit, owned by the entire industry and 
the ultimate Scotch whisky society. Earning an 
accolade from it is like a Scotch whisky knight-
hood. It’s not enough to come from another 
industry into the Scotch industry and have your 
name as ceo on a business card, you have to earn 
the knowledge of the business and spend several 
years in it before you will be invited into it.”

Espey cut his teeth in the drinks industry 
back in the 1970s at International Distillers and 
Vintners (idv), where he soon made a name for 
himself as part of a three-man team. Together 
with Peter Fleck and Tom Jago, Espey notably 

turned Bailey’s into the world’s number one 
liquor, increasing sales from 40,000 cases a year 
to more than 7.5 million, and also invented popu-
lar 1980s brands such as Malibu and Le Piat d’Or.

Decades later and the three, who are a deal 
older, but no less spirited, are back together 
again. And this time they’re running their own 
show, The Last Drop Distillers, selling a rare 
connoisseurs’ Scotch whisky, of which only 1,347 
bottles (just 112 cases) have been produced. 

Explaining how the brand came about, Espey, 
66, says, “My old colleague, Peter Fleck, who was 
head of Seagram (Chivas) in South Africa, owns 
several luxury boutique hotels there called The 
Last Word. All drinks are included and there are 
only about six suites per hotel. He said, ‘I want to 
give my guests my own Scotch whisky. Can you 
get me 50 cases of something really amazing?’ 
So I got together with my other colleague, Tom 
Jago, to brainstorm and the lights came on: we 
figured there was a bigger idea in this.”

And so The Last Drop was born. Keen to  
point out that it was pleasure, not money that 
was the driving force behind the project, Espey 
says, “This is not about profit. We’re just three 
friends who, collectively, have notched up 120 
years in the Scotch whisky business. One is 84 
[Jago], the other [Fleck] is 66. We should be play-
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Island malts.  
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also savoured. Fifty select 
Hongkongers enjoyed The Last Drop as 
the grand finale to the night, devilishly dis-
pensing with two entire bottles of the prized 
liquor, which has a recommended retail price of 
US$2,300 a pop. 

Says Espey, “I have always loved blends for 
the depth of layers they offer. Drawing a musical 
analogy, single malt is like one note only. If you 
can put together a complex orchestral symphony, 
that’s an art. A good blend is a total symphony. A 
blender is a good conductor who can bring out 
the very best; it’s like layering notes.”

And whisky aficionados seem to agree with 
him. Jim Murray’s Whisky Bible 2009 rated it at 
96.5, putting it in the 94-97 category of “super-
star whiskies that give us all a reason to live.” 
Murray also awarded it Scotch Blended Whisky 
of the Year, Best New Scotch Blended Whisky 
and Scotch Premium Blended Whisky of the 
Year. Meanwhile, John Hansell gave it a score of 
95 in the Malt Advocate, rating it “one of the fin-
est blended Scotch whiskies I have ever tasted,” 
and Anthony Dias Blue put it at 98 in The Tasting 
Panel report. “We are receiving ratings higher 
than whiskies two or three times the price,”  
adds Espey.

We will never know the secret of who blended 
The Last Drop. Their skill as the ultimate conduc-
tor is palpable: it’s a silky-smooth symphony to 
scintillate our senses. And while the 1,347 bottles 
of this 1960 blended whisky will soon be empty, 
thankfully it’s not literally the last drop to come 
from this expert team.

“This is the first in the series,” says Espey. “A 
good brand is a voyage of discovery, a journey 
that needs to be built then constantly refreshed. I 
will be back in Asia next year with a new prod-
uct. It might be a fine vintage port, a really special 
cognac or another old Scotch. Whatever it is, it 
will be something special.” Watch this space.  

When three giants of the spirits World reunited to create premium scotch 
blended Whisky The LasT Drop, the results surpassed their expectation. 
robby Nimmo gets a taster from one of the founders, James espey

Connoisseurs’ 
ChoiCe
Jim murray’s Whisky bible 
2009 says of this remarkable 
scotch Whisky:
“And the last word must go to The 
Last Drop. A freak of a blend, 
found forgotten in a warehouse 
where it had married in barrels 
for countless years. The result is a 
blend beyond silky and showing 
near perfect balance. not since 
serendipity picked up an award 
has such a great whisky come 
about purely by chance. Dark, pre-
viously uninteresting, corners of 
warehouses across scotland are 
being searched as i write…”


