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Race Narrows with Further Message Clarity  
Weekly message tracking finds movement toward Democrats 

 

 

   

 

It is three weeks to the election – and Democrats are in position to finish closer.  That is 
the possible ‘October Surprise’ we spotlighted last week.  For sure, the Democrats are still be-
hind, in grueling race-by-race battles against overwhelming outside spending and a very pessi-
mistic mood and tough economy.  Gains in the actual races in the House and Senate battle-
grounds are in inches, with many key races virtually tied.   Nonetheless, Democrats are making 
gains.  In this week’s Democracy Corps poll, they are trailing Republicans by 2 points in the 
named congressional ballot (45 to 47 percent) – a 4-point improvement in the margin from the 
prior week (43 to 49 percent) and another 4-point improvement from Labor Day (40 to 50 per-
cent).  Democrats can legitimately claim to be battling for control. 

 
But there is more going on than the vote. 
 

 More Democrats are joining the likely electorate.  At Labor Day, the electorate tilted Re-
publican in party identification (46 to 43 percent) – but Democrats have grown 2 points at 
the Republicans’ expense.  The electorate is evenly divided at this point but could change 
further. 

 
 The number of strong Democratic congressional voters – firm and unmoving in their 

preference went up 4 points this week to 41 percent – equal to the number of strong Re-
publicans for the first time.  

 
 Democrats are closing the gap with independents – now losing by 10 points.  This is not 

great, but clearly many Democratic-leaning independents have come back into the elec-
torate. 

 
 The Republicans no longer enjoy an advantage in party favorability – and the Tea Party is 

now viewed negatively (41 percent cool and 36 percent warm).  The number of voters 
who now say they will never support the Republican candidates has gone up 5 points this 
week to 39 percent – now equal to the number who would never vote for the Democrat. 
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 Moderates

                                                       

 Most important, Democrats are making their biggest gains on who is ‘on your side’ – 
now preferred to the Republicans by 6 points for the first time in four months. 

 
 That underscores why the strongest Democratic message poses the choice: Democrats for 

the middle class and American jobs and Republicans for Wall Street, lobbyist special 
deals and exporting your jobs.   

 
 More voters are looking for somebody in Washington “who will fight big corporate spe-

cial deals and work for the middle class and American jobs” (52 percent), than who 
“will rein in government spending and deficits and stop higher taxes” (40 percent).  
Without the “American jobs” we lose the choice by 3 points.  That is our framework.  
The Democrat at this point talking about the state of the economy, spending and taxes 
just gets in the way of the clear choice.  

 
 Republican threats to Social Security and Medicare are powerful attacks that are bringing 

older women and seniors in play. 
 
 The attack on foreign corporations funding the attacks on Democrats protecting Ameri-

can jobs is an important new contribution.    
 
These conclusions emerge from Democracy Corps’ weekly national message tracking 

poll conducted October 9-11, 2010 by Greenberg Quinlan Rosner.1  Note that this survey in-
cludes a cell phone sample – that includes voters more favorable to the Democrats. 

  
 The environment remains ugly. Republicans enjoy an enthusiasm advantage: 69 percent 
of Republicans place themselves at the top of our scale for interest in the election while only 58 
percent of Democrats say the same.  And it matters; among those most interested in the election, 
Republicans win 54 to 39 percent.   

 
Three fifths of voters still think the country is off track, even if slightly better.  Nearly 

half still disapprove of the president’s performance.  On the economy, the Republicans still enjoy 
a 6-point advantage.  The bright spot is that Democrats have cut the Republican advantage on 
this in half in the past month, but the economy still drags down Democrats.  
 

The shift toward Democrats this past week is more marked in some key groups and areas:   
  

 Women (+10 point shift in margin since mid-October) 
 White non-college (+10 point)  
 Independents (+9 point) 

 (+15 point) 

 
1 This memo is based on a poll conducted by Greenberg Quinlan Rosner for Democracy Corps. The poll was con-
ducted October 9-11, 2010 among 928 likely voters (margin of error of 3.2 percentage points). 
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Again, we have two goals: first, engagement and turnout of base voters and second, 
reaching out to independents and moderates.  On the first point, the number of strong Democratic 
congressional voters has increased significantly.  On a continuum of support, 41 percent of vot-
ers are now classified as strongly in the Democratic camp, up from 33 percent a month ago.  And 
on the second point, Democratic candidates have made important gains among independent and 
moderate voters. Last month Democrats were losing among independents by 33 to 52 percent. 
That gap has narrowed to 37 to 47 percent.  
 
 As we saw last week, the survey points to two winning messages.  They are very close –  
 

The strongest messages centers on changing Washington to eliminate special deals and 
tax breaks won by corporate lobbyists for the oil companies and Wall Street.  It is strengthened 
with a defense of middle class tax cuts and help for small business and new American indus-
tries.  This message reaches independents and does better with whites under 40 years, younger 
women and college-educated women.  
 

We have to change Washington. That means eliminating the special deals and tax 
breaks won by corporate lobbyists for the oil companies and Wall Street. (RE-
PUBLICAN HOUSE CANDIDATE) has pledged to protect the tax cuts for the top 
two percent and the tax breaks for companies who export American jobs. I'll take 
a different approach with new middle class tax cuts to help small businesses and 
new American industries create jobs. Let's make our country work again for the 
middle class. 

 
The next strongest message centers on made in America, working to support small busi-

nesses, American companies and new American industries.   This message is very powerful 
with older women and non-college women – and it is buttressed by tax subsidies for companies 
that create jobs in America.  It is now very strong with unmarried women. 

 
We tested a series of doubts about the Republican candidates and two emerged as the 

most serious for voters.  Last week one attack stood alone as the strongest on the Republicans, 
centering on their plans to privatize Social Security and turn Medicare into a voucher.  This 
was again the leading Democratic attack on Republicans with 47 percent saying it raised doubts 
about the Republican. This attack performed best among women, especially white women and 
older women.  
 

(REPUBLICAN HOUSE CANDIDATE) has pledged to make sweeping cuts, in-
cluding cuts to programs for the middle class, like Social Security and Medicare. 
The Republican plan to privatize Social Security shifts savings to the stock market 
and ends guaranteed benefit levels. Medicare as we know it will end and seniors 
will have to purchase private insurance using a voucher.  
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But a new attack that highlights foreign corporations financing media campaigns 
against Democrats protecting American jobs found just as much traction with voters.  An equal 
47 percent said they found serious doubts based on the fact that a Republican candidate pledged 
support for free trade agreements that would outsource jobs.  This attack relates to the recent 
revelation that the U.S. Chamber of Commerce solicited funds from foreign corporations to help 
support their campaign advertising.  Senior citizens, non-college voters and those living in large 
metro areas were most moved by this attack.  

 

 

 (REPUBLICAN HOUSE CANDIDATE) has pledged to support free trade 
agreements with Colombia, Panama and South Korea that will bleed American 
jobs and tax breaks for companies that export American jobs. As a result, that 
campaign has received massive financial and advertising support from big busi-
ness groups that get support from foreign corporations and that champion out-
sourcing as good for consumers and oppose any buy-American rules. That's a bad 
deal for America. 
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