eBooks for Education

Developing and using e-books to support and extend student learning beyond the classroom.

Robert Sharl, Birmingham Institute of Art & Design

Hi, Robert Sharl here. I’'m using these notes as a kind of highly condensed ‘director’s
commentary’ for those of you looking through the slides as a reminder of (or a replacement
for) the presentation that | gave as part of the Advanced Academic Practice showcase this

week. There’s an audio recording available if you need more detail.



eBooks, iIBooks: Some background.

Since some of the audience won’t have used ebooks, | wanted to give an overview of what
these are, and how iBooks differ somewhat from what you might be used to.



eBooks
Self-contained digital book format, primarily text, Publishing-oriented.
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CHAPTER ONE
A Secret Origin Story

Eisman entered finance about the time I exited
it. He'd grown up in New York City, gone to yeshiva
schools, graduated from the University of Pennsylvania
magna cum laude, and then with honors from Harvard
Law School. In 1991 he was a thirty-year-old corporate
lawyer wondering why he ever thought he'd enjoy

being a lawyer. “I hated it," he says. *1 hated being a
lxwyer. My parents worked as brokers at Oppenheimer
securities. They managed to finagle me a job. It's not
pretty but that's what happened.”

Oppenheimer was among the last of the
old-fashioned Wall Street partnerships and survived
on the scraps left behind by Goldman Sachs and
Morgan Stanley. It felt less like a corporation than a
family business. Lilllan and Ellot Eisman had been
giving financial advice to individual Investors on
behalf of Oppenheimer since the early 1960s. (Lilllan
had created thelr brokerage business inside of
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Regular eBooks, such as you might be familiar with from Kindle. It’s a format for mostly-text
books, ideal for fiction reading and for b/w devices, though as the ePub format evolves it’s
gaining richer facilities for display and formatting. Kindle books are a proprietary format from
Amazon with copy-protection built-in. It’s very much been driven by the traditional
publishing industry as a format for publishing books that have already been made available
in print, although that’s changing too, as first-time authors look to go digital-first (or
digital-only).



Apple iIBooks

An e-book reader, and an e-book format, built for iPad. Text, image, video, interactivity.

Communities, Biomes, and Ecosystems

3.1 Community Ecology
3.2 Terrestrial Biomes
3.3 Aquatic Ecosystems

iBooks is Apple’s take on the eBook. It’s a book reader (that will handle formats like ePub and
PDF), but it’s also a proprietary format for richly formatted, interactive digital books, built for
the big high resolution screen of the iPad. There’s a version for iPhone too (which handles
simpler books). It’s built around touch, with taps and swipes to turn pages, and pinch/zoom
to enlarge images/media. It works in both portrait or landscape format depending upon the

material and what the reader wants to do.
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The Library side of the |BooksApp lets you organise your books into Collections, keep
bookmarks, and search.



IBooks Author

Free & easy production of multimedia books, with great features for educators and learners.
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Untitled

Aliquam turpis tellus. Id malesuada lectus. Suspendisse potenti. Etiam felis nisl, cursus bibendum

tempus nec. Aliquam at turpis tellus. Id malesuada lectus. Suspendisse potenti. Etiam felis nisl, cursus
bibendum tempus nec, aliquet ac magna. Pellentesque a tellus orci. Pellentesque tellus tortor, sagittis

ut cursus vitae, adipiscing id neque.
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iBooks Author, released earlier this year, opens up production of rich-media books to the
general user. It’ll be fairly familiar to anyone who’s used page-layout software, and it’s easy
to learn. It runs on a Mac (and it’s free to download), and imports Word and Pages
documents. Getting in media is just drag-and-drop. The interactive widgets (more of which
later) are similarly easy to use. The finished iBooks that you create can be distributed for free
however you wish, though the software license states that you can only sell them through the
iBooks store (your content of course remains your own).



iIBooks Store
Sell (or give away) your iBooks through the world’s most successful digital distribution platform.
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You can sell or give them away on the iBooks Store, where you’ll find books from established
publishers as well as new producers. If you sign up to sell through the store, you get 70% of
the price you set, with Apple taking 30% to cover hosting, sales and distribution (the same
deal developers get for Apps)



ITunes U
Design and distribute complete courses featuring audio, video, books and other content.
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The whole thing links in to Apple iTunes U educational content ‘store’, where teaching
academies of all kinds can distribute material to students (BCU is a provider on iTunes U).
iBooks can form a part of structured courses, alongside audio/video podcasts, TV Shows and
Apps.



An eBook strategy that works for teachers

There are plenty of proven approaches for authors to develop material into a format for

iBooks, but we wanted something that would be readily applicable to the kinds of challenges
that teachers and lecturers face. While many lecturers are more than capable of writing

books, we wanted to recognise that supporting classes requires a different approach.



Our eBook Material

Three Classes, MA Visual Communication, PGDip
Web Essentials: Developing Online Strategies for Creative Enterprise

Prepared Material, Class Generated ‘Legacy’, Post-class Activity
Revision/Retention, Validate/Test Understanding, Apply/Extend

BIAD Web Essentials, Development, Dissemination
BIAD Learning & Teaching Fellowship

The material from which we’re working is at Level 7 (Masters), and focuses in on three 3-hour
sessions for the MA Visual Communication PGDip. The sessions connect together to help
students develop strategies for effective use of the web in a professional context, and are
being developed into something more broadly applicable across levels and disciplines. They
use a range of different teaching approaches, and utilise material that is prepared in advance,
as well as requiring the class to generate new ideas and material in the class and afterwards.



What roles might eBooks fulfill?

Remote Learning
Missed Classes
In-Class Reference
Incomplete Understanding
Revision & Retention
Validate & Test Understanding

Apply & Extend Learning

There is a range of potential functions for the eBook in the context of a course, from acting
as an alternative to attending a class, to extending the learning established in the classroom.



What roles might eBooks fulfill?

Remote Learning
Missed Classes

INn-Class Reference

Incomplete Understanding

We chose to focus in on this end of the functional spectrum. We’re not interested in those
things that act as substitutes to in-class learning. We’re looking for our strategy to work for
teachers, hand-in-hand with existing teaching. These three functions support that, and
offers a range of approaches that might work at different levels.



Guiding Principles for our Approach

FOR TEACHERS
Complements & Supports Classes, Repurposes Teaching Material

FOR BROAD APPLICATION
Works across subjects and levels

LOW FRICTION
Easy to start, simple to develop, fast to deploy

Self-explanatory really, these are the guiding principles for what we’re doing.



The Process




Deconstructing the Class

: Context setting, informal introduction to the structure of the class and programme, preview
Introduction J il P P

- Material presented, some participation/comment. Core concepts and principles presented
Openlng Lecture with illustrative examples. Controlled class contributions contextualise principles.

- : Opening out a task to class contribution, recorded, examples solicited from class, creative
MICFO Semlnar thinking encouraged. A lead-in to and a guided rehearsal of the main class task.

Main Class Task [working in small groups, by student specialism. Reviewing principles from the opening lecture.

GI’OUp Reflection Reporting and reflecting on task.
SeCOI’]dary |_ecture Strategies and practical approaches.
FO”OW-OH TaSkS Goal Setting and expectations for next session.

We determined that the ‘class’ would be our basic unit of the eBook (as opposed to a module
or course). This frees us from trying to do too much (eg. assessment), and lets us focus on
the eBook as a follow-on to attending a class session (prior to the next class).

Of course there’s a level of complexity within even a single three-hour session, with a variety
of different strategies employed, and a varied texture to the learning (partially to
accommodate a range of learning approaches within a student cohort). These seven
categories are used flexibly within the classes we’ve analysed. They’re not always all present,

and the order varies according to session goals and length, but the basic types seem to crop
up often in the classes we’ve looked at.

We’re very interested to talk to more people about how these ‘types’ relate to their own
teaching.



Deconstructing the Class

Introduction Revise/Retain
Opening Lecture Validate/ Test
Micro Seminar Revision

Main Class Task Apply/Extend
Group Reflection Apply/Extend
Secondary Lecture Revise/Retain
Follow-on Tasks Apply/Extend

Having settled on the eBook functionality we’re interested in, we then allocated each section
of the session a goal in terms of the eBook. This is very dependent upon the lecturer’s goals
for how the eBook will support the class. It will vary widely from one class to the next,
partially as a result of the lecturer’s evaluation of the specific needs of the cohort.

For example, it might be determined (from experience) that students have difficulty in
applying principles to their own work (in which case the emphasis would be on Apply/
Extend), or that basic recall and clarity of understanding of terminology is a problem (you
might look then to favour the eBook as a means of student revision and validation). We’re
might develop a series of ‘prompt’ questions which make these decisions easier for tutors.
Would that be useful?

The important point is that this is a custom process for each class, driven by your goals, and
by the needs of the cohort. You might decide that not all aspects of the class need to be
represented in the eBook (though our intuition is that a more complete encapsulation of the
class will be favoured by the majority of students).



Deconstructing the Class

Introduction Revise/Retain
Opening Lecture Validate/ Test
Micro Seminar Revision

Main Class Task Apply/Extend
Group Reflection Apply/Extend
Secondary Lecture Revise/Retain
Follow-on Tasks Apply/Extend

It’s important to draw a clear distinction between those things that are ‘done’ before the
class actually runs, and those things that generate material in the class that needs capturing
(photo, audio, note-taking etc) during the session, or needs creating and annotating
afterwards. This means that we can create ‘place-holders’ in our iBook template into which to
slot the updated material, and ensure that we’ve sufficient scheduled time after the class to
update and publish the material.

Some of the most useful ‘class legacy’ material in our case is likely to be in material
generated by the class. We need to ensure that we have the most efficient methods in place
to capture this material and ensure it’s not lost. This might mean appointing students to
gather information in usable form (digital images, text files, audio recordings), and building
this into the structure of the class.



Deconstructing the Class

Introduction Revise/Retain Textbook functionality
Opening Lecture Validate/ Test Review (interactive quiz)
Micro Seminar Revision Gallery (images captured in class)
Main Class Task Apply/Extend Gallery/Keynote/PDF Worklbook
Group Reflection Apply/Extend Audio/Gallery/Glossary
Secondary Lecture Revise/Retain Interactive Image
Follow-on Tasks Apply/Extend Note-taking & Integrated Email

Having worked out what our goals are for the sections of the eBook, we’ve mapped this to
specific features of iBooks. | don’t want to go into too much detail about this here, but we’ll
be looking to provide clear guidance to help you identify what kind of things are useful for
which goals. Some kind of feature/benefit matrix might be a first step as a tool for you to use
in planning. As a starting point, the next few slides look at specific functionality, though it’s
far from an exhaustive review.



Textbook functionality

Introduction Section 1

Welcome. This first edition of Web Essentials is
designed as a companion to the class sessions
for MA Visual Communication students, it's a

work-in-progress, and will update regularly as it
develops Into something that's suitable for stu-

dents on a wide range of creative courses, or for- Six fundamental principles to inform
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We mustn’t forget the basics, and even the standard text/image functionality of our iBook
can give us a lot of value. Remember you’re writing to accompany a class, not writing a
standalone textbook, so it’s perfectly acceptable (and expected) to refer to things covered in
the class (I'm finding that writing about the class in the past tense is a useful approach, even
though you’re preparing the text in advance), and to use a tone-of-voice that’s consistent
with the one you use in class.

If you’re writing to accompany slides then use the main headers or bullet points as sub
headings or section headings. Images can be inserted at the relevant points, or combined
using iBooks’ Gallery widget, which allows readers to tap or swipe through several visual
examples, and zoom them up to full-screen for a closer look. It’s worth considering that your
students may be (or may become) more familiar with the various metaphors for interacting
with an iBook (or iPad App) than you yourself are. Resist the temptation to explain how to use
functions within the text unless you’re creating something completely unique (you’re almost
certainly not).



Interactive Image (pre-prepared)
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The Interactive Image widget gives us an opportunity to do a couple of things. The first, and
most obvious, is that it can act as a revision aid for parts of the class where we’re annotating
or deconstructing visual images. In our class we spend some time looking at the paradigms
of ‘blogs’, and use several examples to show how design patterns recur within successful
blogs for creative practitioners. Within the iBook we can provide these examples in an

annotated form and allow the user to swipe through them in sequence, or tap a label to see
the annotation.



Interactive Image (pre-prepared)

INTERACTIVE 4.1 Annowated analyvsis of exq 1.‘51".11 pracutioncer caroonist and tlustrator Alex Hughes
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Interactive Image (pre-prepared)

INTERACTIVE 4.1 Annotated analysis of exemplan pracutionc: ' nist and lustrator Alex Hu

RSS Subscription

A beautifully elegant solution to keeping people up to
date with the your current activities. An RSS feed can
bé Integrated and fed into external BSS readers such
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Interactive Image (images captured in class)

INTERACTIVE 1.1 Class Whiteboard Session: What Is the Internet?

.}-\, ,A ." ‘ .
e e

WiK |.=‘;r.-, ot

ﬂ “ ‘ ‘M.‘ 4."5 \‘:"’\4 N

Co .! O w4} Portfolio Sites

Ko»\/f:j_L : ‘;;.'?;.;._.__ Social Networks
Buckup- -
fid & gL&Q& E--l‘_
@ ver NOTE ; Iy
1clowd 7 % rS— e
(oSS /W) ’ Lwme Wire
‘!;‘ j W Kick ass turuds &
< B () (2] (3 >

The second way we decided to use the Interactive Image widget was to capture the
whiteboards produced during the “Micro Seminar” part of our class. This is done as a guided
class task, and there’s frequent need to clarify terms as we capture them for the benefit of
the whole class. In this example, we’ve begun to identify terms on the whiteboard that
warranted further explanation, and provided them for review in the iBook.



Interactive Image (images captured in class)

INTERACTIVE 1.1 Class Whiteboard Session: What Is the Internet?

The Internet The Internet

The Internet is more than the
WWW! A ‘network of networks’,
it encompasses a huge
number of systems which can
connect and communicate
because they share the same
basic protocols.




Interactive Image (images captured in class)

INTERACTIVE 1.1 Class Whiteboard Session: What Is the Internet?

Social Networks

We could have filled a
whiteboard just with examples
of ‘social’ online services and
sites. What specific services
might support the development
of a professional creative's
online presence and how might Social Networks
you use them on a day-lo-day
basis to develop and promote
your expertise and authority?
Don't forget about networks in
your specific regions (China?
Thailand?)




Interactive Image (images captured in class)

INTERACTIVE 1.1 Class Whiteboard Session: What Is the Internet?

Portfolio Sites

This is probably what most of
us think of first when we think
about a creative web

presence. An important
component of a professional’s
online activity, but look for tools
(¥ke Flickr) that integrate with
your existing ways of working
and allow you to easily plug
the media you publish into your
wider internet activity (blogs,
social media, store, elc,)

Portfolio Sites




Glossary
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The Glossary feature is one of the most valuable and immediately usable aspects of iBooks.
You can very easily add Glossary entries within iBooks Author, and these are accessible with a
tap on the word in question within the iBook.

| recommend reviewing the pre-prepared material after you’ve run the class, adding glossary
items for terms which required extra explanation in the class.



Glossary

Section 1
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Just one of many examples of features you get for absolutely no additional work: Glossary
entries offer a single-tap dictionary definition and access to extended web search features.



Glossary

Glossary

Amplify

Amplify
For our purposes we can use the term Amplify to mean “make more effective” or to

increase the loudness or potency of our message. We're also using it to talk about a
quality of particular online strategies which are all about making sure that the important
messages get through to the appropriate audiences, with suitable emphasis.

Content strategy

Echo chamber

Online

Platforms

Value

Related Glossary Terms

Web presence

Index

Chapter 1 - The Rules of Engagement

From the iBook readers can view all of the Glossary entries in one place, and you can easily
link related terms together.



Review (Interactive Image Quiz)

REVIEW 4.2 Application basic of principles of an introduction page.
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While you can easily incorporate multiple choice quizzes into iBooks, a better option for our
purposes is the option to incorporate an image into the Review widget. Here, we’ve extended
the previous Interactive Image example by asking readers to drag labels to the appropriate

parts of a webpage. Clicking the “Check Answer” button indicates correct and incorrect
choices with a tick or a cross.

While this doesn’t allow for deep or complex tasks, it serves our purposes here of letting
students check that they’ve understood basic paradigms and how to identify them within an

example. It’s a core skill that they need to be confident of in order to build upon it in their
journal work for the module.



Note-taking & Integrated Emaill

Section 2

Surveying The
Online Landscape

Photo Sharing Podcasts
Reference Sites Surveys/Forms
What’s out there in Cyberspace?
In class we worked together to build a list of all of the different Social Networking Intranets
services and systems that we use on the Internet. In this sec-
tion we've annotated the whiteboard image we captured in Chat Spaces Video Conferencing
class, and pulled out some of the most important.
Forums Collaboration Tools
Before the next class, highlight some of the categories below
and add them to your notes, along with lists of the specific ex- Video Sites RSS feeds
amples you've found and some ideas on how you might use
them in your own context. Email the notes to your group mem- Location Services Payments

bers to share ideas before the next session.

Categories: Blogs, Email, Portfolio Sites, File Sharing, Photo
Sharing, Podcasts, Reference Sites, Surveys/Forms, Social Net-
working, Intranets, Chat Spaces, Video Conferencing, Forums,
Collaboration Tools, Video Sites, RSS Feeds, Location Serv-
ices, Payments, Maps, Weather services.

Add your own within your notes and Journals!

r
[

Another extremely valuable ‘for free’ feature allows readers to highlight and annotate the
books themselves. Dragging a finger over the text pops up a choice of coloured highlighters,
and inserts a notes icon onto the page.



Note-taking & Integrated Emaill

Section 2

Surveying The
O n I i n e L a n d S C a p e Portfolio Sites Fie Sharing

Photo Sharing Podcasts
: 4 Reference Sites Surveys/Forms
What'’s out there in Cyberspace?
In class we worked together to build a list of all of the different Social Networking Intranets
services and systems that we use on the Internet. In this sec-
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File Sharing, Photo
Sharing, Pow_asts, Reference Sites, Surveys/Forms, Social Net-
working, Intranets, Chat Spaces, Video Conferencing, Forums,
Collaboration Tools, Video Sites, RSS Feeds, Location Serv-
ices, Payments, Maps, Weather services.

Add your own within your notes and Journals!

It’s easy for a reader to add their own notes and annotate any part of the text. We suggest
that the text itself should encourage this activity where appropriate as a means of students
extending the ideas presented into their own domains. We’ll be asking students to develop
ideas for their own ‘micro projects’ and exercises directly within notes in the text.



Note-taking & Integrated Emaill

Study Cards My Notes
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Introduction SECTION 3 - SURVEYING THE ONLINE LANDSCAPE

Intranets
Chapter 1
Build o What's an intranet? A site for use inside a company? How might this be useful

to us as designers?
Chapter 2

oNA0e

Chapter 3

These Notes can all be reviewed from a single interface in iBooks..



Note-taking & Integrated Emaill

@ Notes from "Web Essentials", Chapter 2: Build

To:
Cc/Bcece, From: sharl@mac.com

Subject: Notes from *Web Essentials”, Chapter 2: Build

NOTES FROM

Web Essentials

Robert Sharl

——

Surveying The Online Landscape, p. 9 3 July 2012

What's an intranet? A site for use inside a company? How might this be useful to us as
designers?

Robert Sharl. Web Essentials. iBook.

Qant fram mu iPadd

...and they can be individually (or collectively) emailed to tutors or group members (or a
forum that accepts posts by email, such as Minigroup). We think we’ll be making extensive
use of this over time.



Study Cards & Quiz

22:34

Chapter 1: Build

GLOSSARY TERM

One additional neat use of Glossary entries and Notes is the ability to quickly view them as
‘Study Notes’. The indexed text is on one side, and they can be flipped around..



Study Cards & Quiz
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Chapter 1: Build

For our purposes we can use the term Amplify to mean “make more effective”

or to increase the loudness or potency of our message. We're also using it to

talk about a quality of particular online strategies which are all about making

sure that the important messages get through to the appropriate audiences,

with suitable emphasis.

..to view the definition or note text.



Study Cards & Quiz
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Chapter 1: Build
Study Options

v/ Highlights and Notes

v Glossary Terms

Shuffle

For our purposes we can use the term Amplify to mean “make more effective”

or to increase the loudness or potency of our message. We're also using it to
talk about a quality of particular online strategies which are all about making
sure that the important messages get through to the appropriate audiences,

with suitable emphasis.

Study Notes can be shuffled for random review and testing, and you can choose what exactly
gets used to create them.



Our Prototype iBook

Futurilla Editions #1

Developing Online
Strategies for

Creative Enterprise

Available to MA Visual Communication students later this month.

e e e

. _-'lvn-x-l

of July 2012 for testing and feedback.

Our prototype is nearing completion, and we’re aiming to distribute it to students at the end



Where are we heading?

Publishing Initial Guidelines for tutors as a podcast and a series of blog posts.
Developing the approach for BIAD Web Essentials.

Seeking teachers/classes with which to test the approach.

These notes are, in fact, the first step in making some of our recommendations available, and
we’ll soon begin publishing more formal guidelines. Initially this will come as an episode (or
perhaps two episodes) of an audio podcast. See the web address at the end for more details.

Since the AAP Showcase presentations we’ve been approached by a number of different
faculties and courses with a view to developing iBooks with them, or just advising. Email me
at robert.sharl@bcu.ac.uk if you’'ve any questions or thoughts on the topic.




http://futurilla.squarespace.com
robert.sharl@bcu.ac.uk

Here are those contact details. Thanks for reading!

Robert Sharl, July 2012
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